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AMERICAN HERITAGE PARTNERSHIP 
 Spring 2011 issue was strongest in four years 
 8,276 Reader Service leads generated – second 

highest total since 2008 
 30% increase in unique visitors to website in 

April 2011 





MEDIA EVALUATION:  
APRIL 4-NOVEMBER 20, 2011 

• 45 newspaper articles in the U.S. and Canada 
• 15 segments on television 
• Feature on National Public Radio 
• Media coverage often expanded to online editions 
 
Total Media Circulation = 11 million people 
Online audience = 309 million 

 



Penetration of Map-Guide Media Coverage 





WWW.VISITAPPALACHIA.COM  

 9,837 unique visitors for the 33 week period 
 Average page views per visit = 1.98 
 Average time spent on the site = 1:35 minutes 
 Visitation spiked after major press events or 

announcements 

http://www.visitappalachia.com
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FUTURE CONSIDERATIONS FOR ENHANCING 
PROJECT EVALUATION 
 Secure copies of clippings to monetize the value 

of publicity and evaluate media coverage content 
 
 Survey sites to determine if increase in visitation 

or awareness resulted from inclusion in the Map-
Guide 

 
 Offer online opportunities for sharing  

testimonials and consumer-generated content 
 



FUTURE MARKETING 



FOR MORE INFORMATION: 
Cheryl Hargrove 

cheryl@HTCPartners.com 

www.HTCPartners.com  

mailto:cheryl@HargroveInternational.com
http://www.HargroveInternational.com
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