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Given the original concept, how satisfied are you with the final " Stories from the Home
Front" map-guide?

Very Satisfied

Somewhat Satisfied

Satisfied

Mot Satisfied

Mot at All Satisfied —







AMERICAN HERITAGE PARTNERSHIP

Spring 2011 issue was strongest in four years

8,276 Reader Service leads generated — second
highest total since 2008

30% increase 1n unique visitors to website 1n
April 2011



On a scale of 1 - 10, with 10 as high, how well has the map-guide met your expectations as a
regional promotional product?

T
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MEDIA EVALUATION:
APRIL 4-NOVEMBER 20, 2011

45 newspaper articles in the U.S. and Canada

15 segments on television

 Feature on National Public Radio

» Media coverage often expanded to online editions

Total Media Circulation = 11 million people
Online audience = 309 million



Penetration of Map-Guide Media Coverage



What has your state experienced since distribution of the map-guide. (Check all that
apply)

Increase in publicity

Increase in visitation

Featured on
another website

Increase in requests
for partnerships

Increased in inquiries
at state welcome centers

Featured in newspapers

Visitation from
American Heritage..

Increase in inquiries
from American Heritage

Featured on Facebook

Increase in
consumerfivisitor inquiries

All Other Responses




WWW.VISITAPPALACHIA.COM

9,837 unique visitors for the 33 week period
Average page views per visit = 1.98
Average time spent on the site = 1:35 minutes

Visitation spiked after major press events or
announcements


http://www.visitappalachia.com
http://www.visitappalachia.com
http://www.visitappalachia.com
http://www.visitappalachia.com
http://www.visitappalachia.com

On a scale of 1 - 10, with 10 as extremely important, please rate the importance of the on-line
marketing strategy (www.visitappalachia.org) to this regional project.

Extremely Important 10

Mot At All Important 1




14

12

10

Do you think the map-guide has been a good investment?

For your state

For ARC

o es
B Mo




FUTURE CONSIDERATIONS FOR ENHANCING
PROJECT EVALUATION

Secure copies of clippings to monetize the value
of publicity and evaluate media coverage content

Survey sites to determine if increase in visitation
or awareness resulted from inclusion in the Map-

Guide

Offer online opportunities for sharing
testimonials and consumer-generated content



FUTURE MARKETING

Should ARC continue to be involved in either supporting or producing . .
regional tourism projects in future? Should ARC produce map-guides in future?

I Yes
. No

. Yes
. No




‘ FOR MORE INFORMATION:
Cheryl Hargrove
»



mailto:cheryl@HargroveInternational.com
http://www.HargroveInternational.com
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